prime video
N

How Prime Video Streams to millions whilst Optimising for

Reliability, Quality and Cost
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2. OBSERVABILIT
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“You can't manage
what you can’t
measure.”

author (1909-2005)
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2. Observability

2017
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2021

La qualita delle dirette & veramente
ottima! e entrata nel mondo dello
grande! Complimenti!

The quality of the live broadcasts
really good! entered the world of

Compliments!
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3.Reliability

“Everything fails, all
the time.”
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3.Reliability

Work backwards from your SLA

MediaConnect, Medialive and MediaPackage
each have an SLA of 99.9%

AWS Elemental AWS Elemental AWS Elemental
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Work backwards from your SLA

MediaConnect, Medialive and MediaPackage
each have an SLA of 99.9%
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3.Reliability

Work backwards from your SLA
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3.Reliability
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4. Cost optimisation

“Customers tell us

that they're not cost —
cutting as much as cost-
optimizing” . ..
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4. Cost optimisation
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5. SECURITY
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5. Security

Network
Transport

Content
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6. SUSTAINABILITY
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6. Sustainability

Amazon is on path to

reach 100% renewable
energy by 2025 - five years
ahead of its original 2030
commitment.
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6. Sustainability

AWS Well Architected
Review for Sustainability

AWS Customer Carbon
Footprint Tool




6. Sustainability

99.2% lower
MTCO2e since
December 2021
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7. Conclusion

Watching TV should just be
just like watching TV
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7. Conclusion

Optimization doesn’t have to mean
trading-off

We can improve reliability, and
qguality whilst reducing cost
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“You can't manage
what you can’t
measure.”

author (1909-2005)
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